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Who is this guide for and why are we
issuing it?

* This quide isintended for intermediary use
and reference only and is not for distribution to
customers.

* Weareissuingit to give guidance to intermediaries
in respect of the target customer market for this
product, types of customers or business for whom
this product is not suitable, the value this product
provides and the Product Governance we undertake
to establish this.

e This quide does not contain the full terms and
conditions of the Insurance contract and should
not be used to compare Policy Coverage. More
information about the product can be found within
both the Digital Commercial Combined policy
summary and full terms and conditions may be found
within the Digital Commercial Combined policy.

What is this product and what customer
need is met?

Digital Commercial Combined policy is a Commercial
Lines General Insurance product which is Digitally traded
and is designed for small to medium sized enterprises
including Limited Companies, Partnerships and sole
traders acting for their profession.

It meets the needs of customers who wish to

protect owned assets and income generated from a
manufacturing, wholesaling or service business against
fire and other damage including theft, who wish to insure
their liability for their legal responsibility to third parties
and who require insurance in order to meet compulsory
requirements defined by the Employers Liability Act.
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This product provides value by allowing customers to buy
both standard and additional covers which meets their
specific requirements such as:

e Stockand Contents
* Machinery and plant
* Business Interruption

* Liabilities (Employers liability (compulsory) and Public
/ Products

* Transit of own goods
* | egal Expenses cover

e Buildings if required

Target Market - Who is this product
designed for?

Digital Commercial Combined policy is designed for
independently owned small to medium sized business
based in the UK which:

e Own business assets

e Own orlease abusiness premises which they trade
from

* Have amaximum Property and Business Interruption
sum insured per location of £10,000,000

* Are UKregistered businesses that trade from a
premises located within the UK

* Are businesses wholesaling goods, selling services or
manufacturing products

* Provide printing services

* Generate the majority of their turnover from the
manufacture and sale or wholesale of goods from
their premises and not from work at external locations

e QOperate from self-contained premises
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Product Digital Commercial Combined policy

Distribution Retail Brokers via Acturis software system and MSIG Europe SE Eplace extranet.
IPID/Summary Attached

Policy Document Attached

Review Period Annual

Date Fair Value assessment completed September 2026

Expected date of next full assessment June 2027

Key Value Measures

Claims frequency 1.59%
Decline rate % 5.35%
Average claim value £15,506
Average time to settle 153 days property; 291 days Liability
Average Premium £1,459
Complaints (TOTAL) 75
Claims (cover) 21
Claim (handling) 46
Claims (settlement) 8

Other complaints 0
Overall frequency 0.16%
Upheld rate 44%

Product is provided at a Gross rate to Brokers. Brokers are able to net down

Remuneration approach the commission taken but are unable to increase beyond system maximum.

Value assessment is made based upon maximum commission payable.

Maximum Overall Commission 39%
Average Overall Commission 30%
Fees Chargeab|e None by MSIG EUrOpe SE.
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Product Digital Commercial Combined policy

Reasonable Period Assessment

Policy values and limits are set or selected by the Insured at new business and at
each renewal. Core cover limits are therefore not automatically reduced at first or
subsequent renewals.

Insured values and degradation of sum insured
or limits

Policy pricing is based upon values declared by the Insured. The premium charged
may increase or decrease based upon risk factors present at the time but is based
upon the values declared by the Insured. Premiums are calculated by various
factors but are generally small percentages of the total sum insured or limit of
liability provided, even when several years premiums are aggregated.

Price changes at renewals and All risks are individually priced based on their personal risk factors presented
premium vs benefit to MSIG Europe SE & confirmed by the issue of a statement of fact document.
At renewal, the premium charged may increase or decrease based upon our
periodically revised assessment of an individual risk factor &/or where age based
rating applies. MSIG Europe SE does not apply new business incentives that would
breach the FCA fair pricing regulations, hence no renewing client would pay more
than their equivalent new business price.

Main cover values are selected by the Insured each year and are not inhibited at
Reduction in ability to claim or expected value  subsequent renewals. Individual policies may have specific terms and conditions
of claim over time applied depending on circumstances but there is no systemic reduction or removal
of limits at subsequent renewals.

None by MSIG Europe SE. If you provide additional products to customers which
Additional Products mirror or overlap the cover provided herein, then the value to the customer may
be affected.

Automatic renewal No automatic renewal facility.

Actions by you or other distributors which may  If commission is rebated in order to charge a higher equivalent fee in lieu.
affect value If you charge for additional services already provided by the product.
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